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Since its founding by Jacques Waardenburg in 1971, Religion and Reason has been a leading forum for contributions on
theories, theoretical issues and agendas related to the phenomenon and the study of religion. Topics include (among
others) category formation, comparison, ethnophilosophy, hermeneutics, methodology, myth, phenomenology,
philosophy of science, scientific atheism, structuralism, and theories of religion. From time to time the series publishes
volumes that map the state of the art and the history of the discipline.
Wolves stalk the streets of Paris, and concert pianists stalk women who love women in these sensual stories by Jean
McNeil. In London, a young woman constructs an imaginary romance through ads in the Once Seen columns; in Brazil, a
fading writer tries to revitalize his career by tracking the journey of his more successful rival; beneath the shadow of a
volcano a young woman writes of love. Set in Canada, Britain, France and Latin America, each ones of these zestful,
exhilarating stories is a whole world in itself.
Rose analyzes the rhetoric and symbols of government advertising, using Canada as a case study. Investigating three
significant advertising campaigns over the last twenty years, Rose demonstrates the persuasiveness of advertising and
its importance to the communications arsenal of governments.
The Encyclopedia of Nineteenth-Century Photography is the first comprehensive encyclopedia of world photography up to the beginning of
the twentieth century. It sets out to be the standard, definitive reference work on the subject for years to come. Its coverage is global – an
important ‘first’ in that authorities from all over the world have contributed their expertise and scholarship towards making this a truly
comprehensive publication. The Encyclopedia presents new and ground-breaking research alongside accounts of the major established
figures in the nineteenth century arena. Coverage includes all the key people, processes, equipment, movements, styles, debates and
groupings which helped photography develop from being ‘a solution in search of a problem’ when first invented, to the essential
communication tool, creative medium, and recorder of everyday life which it had become by the dawn of the twentieth century. The sheer
breadth of coverage in the 1200 essays makes the Encyclopedia of Nineteenth-Century Photography an essential reference source for
academics, students, researchers and libraries worldwide.
Fads by nature and by definition are hard to capture, yet Hoffmann and Bailey have captured over one hundred of the passing fashion fancies
and merchandising miracles during America’s short history in their latest collection of fads, Fashion & Merchandising Fads. Life devoid of
fads is impossible to imagine, and the fads that do enter our lives become vehicles for amusement upon retrospection. How long any fad
stays in vogue is anybody’s guess, but Hoffmann and Bailey have again found those fads that somehow took root and flourished, if only for a
short period of time, in America. Concise entries describe each fad from its beginning to its demise and its devout followers. Readers are sure
to recognize many of the trends and fads collected in Fashion & Merchandising Fads. A browse through the contents will have readers
smiling as they remember Alex, Stroh’s Beer-Drinking Dog and “Baby On Board” Stickers Barbie Dolls and Celebrity Perfumes Convertibles,
Digital Watches, and Drive-In Banking Garfield, G. I. Joe, and Handbags for Men Knickers and Matchbox Cars The Model T and the Mustang
Paper Dolls and Rubik’s Cube Silly Putty, the Slinky, and Synthetics in Clothes Top Hats, the Trilby, and Twiggy VCRs, Yuppies, and Zubaz
Each fad featured in Fashion & Merchandising Fads is examined thoroughly and concisely by the authors. They look at the historical setting,
how the trend became popular, and the people most fascinated and involved with the trend. References follow each entry to make further
reading on each fad a relatively easy task for those intrigued by fads. As fads enter and encompass society for a period of time, this collection
of fads, arranged alphabetically, is sure to captivate readers from beginning to end, or, in a world of fads, from the A-2 Flight Jacket to the
Zipper.
In its 114th year, Billboard remains the world's premier weekly music publication and a diverse digital, events, brand, content and data
licensing platform. Billboard publishes the most trusted charts and offers unrivaled reporting about the latest music, video, gaming, media,
digital and mobile entertainment issues and trends.

Taking inspiration from the 27 stops of the London Underground's Circle Line, this collection of essays and poems
provides a unique exploration of one of the world's great cities. The Circle Line defines the heart of London, and its stops
are some of the most recognizable for visitors and locals alike: Notting Hill, Paddington, Sloane Square, South
Kensington, Westminster. Twenty-seven writers, all of whom have a special love for London, were selected and assigned
one Circle Line station each. They write about the under- and above-ground surroundings of the stations, the histories of
the locations, and the cultural, social, commercial, and political influences that have defined each famous place. As a
collection, this celebration of the amazing diversity of London provides a guide of greater depth, going beyond the
monuments and buildings to the soul of the city. Each writer's interpretation has its own style, ensuring an experience of
London that is enriching and unpredictable.
Take a photographic journey into London’s often overlooked advertising history and see how the capital’s businesses of
old made use of hand-painted signs to inform, advertise, and appeal to consumers. This intriguing book profiles handpainted advertising from across the city, and investigates the companies that commissioned the signs that now appear
faded—like ghosts—on the brickwork of buildings. It is a snapshot of a time that is almost forgotten, but which lives on
through the sometimes haunting presence of ghost signs on the city’s streets. Richly illustrated with over 150 full-color
signs, this collection reveals the many varied industries and businesses of London’s past and is a must for all true local
historians.
Volume 1 was very much an 'overview' of British cinema, from its earliest days to the present. In this, the second volume,
the essays will be more specific to certain periods and will encompass the evolutions of individual genres and directors.
This will make for complimentary essays to volume 1 rather than simply an updating of them. The section on silent
cinema and melodrama is replaced in this volume by War and Family Films the former being an interesting genre that
has periodically appeared in British films in differing ways, and the latter because Britain has always produced hugely
successful movies that appeal to family audiences. Rather than have three individual essays pertaining to Scotland,
Northern Ireland and Wales, the volume will include examples of films made or set in those countries within the genre
reviews. The volume will include information on established British directors such as Ken Loach and Danny Boyle as well
as writing about avant-garde newcomer Ben Wheatley, who directed the fabulously strange, "A Field in England" (2013).
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This volume will also shine the spotlight on the British Film Institute, and its role in funding, preservation and education in
relation to British cinema. This book takes a different angle to the first volume and as such would make an excellent
companion to "Directory of World Cinema: Britain.""
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‘Passing’ is a common euphemism for the death of a person, as he or she is said to ‘pass away’ or ‘pass on’. This open-ended
saying has at its heart a notion of transformation from one state to another, which in turn grants the possibility of grasping or
approximating the passage of time and the materiality of death and decay. This book begins with the idea that since all material
things - whether animals, human beings, objects or buildings - undergo some form of passing, then the specific transformation in
these passages and the materiality actively given to it can offer us a grasp of otherwise precarious temporalities. It examines how
human beings strive to relate to the temporal dimension of death and decay, by giving new shape and direction to being and by
examining its natural transformations. Focusing on the materiality of passing, and thereby the relationship between embodiment,
temporality and death, Materialities of Passing offers rich case studies from Europe, Papua New Guinea, South Africa and the
Russian Far East for exploring the material, spatial and directional aspects of the very interface between life and death. As such, it
will appeal to scholars of anthropology, death studies, archaeology, philosophy and cultural studies.
I've divorced better men than you. And worn more expensive shoes than these. So don't think placing this ad is the biggest
comedown I've ever had to make. Sensitive F, 34. Employed in publishing? Me too. Stay the hell away. Man on the inside seeks
woman on the outside who likes milling around hospitals guessing the illnesses of out-patients. 30-35. Leeds. They Call Me
Naughty Lola is a testament to the creativity and humor that can still be found among men and women longing for love and allergic
to the concepts of Internet and speed dating. Here is an irresistible collection of the most brilliant and often absurd personal ads
from the world's funniest -- and most erudite -- lonely-hearts column. The ads have been called "surreal haikus of the heart," and in
an age of false advertising, the men and women who write them are hindered neither by high expectations nor by positivism of any
kind. And yet, while hopes of finding a suitable mate remain low, the column has produced a handful of marriages, many
friendships, and at least one divorce. Here are the young, old, fat, bald, healthy, ill, rich, and poor hoping that they can find true
love, or at the very least, someone to call them Naughty Lola.
Solving cryptographic puzzles is fun…unless the puzzle is designed to kill you. Nigel Watson is a clever teenage hacker who
narrowly escaped with his life in White Hat Black Heart. Unable to speak, he must find a new way to thwart a mysterious threat
that is taking over the world’s computer infrastructure. Artificial intelligence has become self-aware…and determined people must
die. A rogue billionaire attempts to save the life of his ailing grand-daughter by transferring her consciousness into a healthy
cyborg host. But, malfunctions within the cyborg’s system transform it into a sentient being capable of destroying humanity. Two
hacking groups, the Collective and Black Iris, join forces with Nigel to fend off the cyborg’s attacks. But, some of his friends are
kidnapped and forced to work against him. When the authorities won’t heed his dire warnings, Nigel must make his own plan for
survival…or risk the collapse of society. In Book 2 of the Cyber Teen Project, Nigel faces the ultimate test: How do you beat an
enemy that is infinitely smarter than you?
The title Favet Neptunus Eunti, Latin for “Neptune favors the traveler,” looks at the traveling nature of the Armenian merchantbanking Mouradian family. Written in three parts, the book chronicles 700 years of Mouradian family history in five continents
beginning with a description of both the family’s pre-twentieth century life and merchant trade route spanning the Eastern
hemisphere from Singapore to Manchester and Marseille. It then focuses on the family's Chungoush (Çüngü?) branch by providing
a biography of the last chatelain of the city’s Mouradentz Abarankn, Sarkis Agha Mouradian, his wife Mariam Khatoun (née
Karagheusian), their children, and their control of the family’s outposts in Kharpert (Harput), Aleppo, Turkmenistan, and Singapore
leading up to, and during, the 1915 Armenian Genocide. Lastly, it follows Sarkis Agha and Mariam Khatoun's descendants as they
integrated into various countries after World War I and established a presence in business, legal, political, entertainment, and
culinary industries. Whereas the foreword and epilogue to the book remain specific to the Mouradians, the methodological
introduction to the book, “Seeing and Being Seen: Methods of Witnessing the Unwitnessable,” strays momentarily from the family
and focuses more generally on torture as both the primary mechanism of genocide and the principal obstacle to documenting it,
while proposing a means to overcoming this paradox. Research for the book is based on: - roughly 26 hours of recorded and
previously unpublished interviews from now-deceased survivors of the Genocide and their descendants; - 13 public and private
archives located in Italy, France, Turkey, and the United States of America; - 161 primary and secondary sources, along with over
50 previously unpublished private correspondence and governmental documents translated from Ottoman Turkish, Arabic,
Japanese, Armenian, and French into English; - 26 nineteenth century Ottoman certificates of property title covering a portion of
the family’s Chungoush property holdings, which are annexed, including both scans of the documents and their complete
translation from the original Ottoman Turkish to English. The text is accompanied with over 400 illustrations, comprising of
photographs of family members, properties, jewels, personal effects, documents, and maps of both the family’s trade and escape
routes. The book is a limited hardcover edition in oversize format with lithograph printing on acid-free paper, Smyth sewn
signatures, reinforced library binding, as well as gold and silver gilding to the cover.
This is the first scholarly collection to examine the social and cultural aspects on the worldwide interest in the faded remains of
advertising signage (popularly known as ‘ghost signs’). Contributors to this volume examine the complex relationships between
the signs and those who commissioned them, painted them, viewed them and view them today. Topics covered include cultural
memory, urban change, modernity and belonging, local history and place-making, the crowd-sourced use of online mobile and
social media to document and share digital artefacts, ‘retro’ design and the resurgence in interest in the handmade. The book is
international and interdisciplinary, combining academic analysis and critical input from practitioners and researchers in areas such
as cultural studies, destination marketing, heritage advertising, design, social history and commercial archaeology.
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